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Satisfi ed customer – Our customer guides our actions 
The success of our customers inspires us and we work committed with 
products and services that provide full satisfaction, through an honest 
and open relationship and with a daily effort to overcome their expecta-
tions. We work costumer guided because they are the biggest reason in 
everything we do.

To excel in everything done – continuous improvement
We are oriented by excellence and committed to developing the best 

products and services in the market, with discipline, quality, and waste 
elimination. 

Committed and satisfi ed personnel – They make the difference
People are our most precious asset. We believe in opportunities equality, 
treating all collaborators fairly. We work for respect and personnel deve-
lopment to be the engine for motivation, satisfaction, and achievement 
of our collaborators, providing a healthy, pleasant and safe work environ-
ment, in which everyone is committed to the company results, we act 
and lead by example.

 Team spirit – Together we are stronger 
We are a group of people that work in a contributive and cohesive way 
towards a common goal, building a positive work environment and effi -
cient gain in our operation. 

Respect to life, people, and environment 
We believe in respect for life and for people to be the basis for any type of 
healthy relationship. More than our duty, it is an obligation to treat peo-
ple with respect and attention, caring for the environment is an attitude 
that trespasses age, function, or profession. Everyone must preserve the 
future of the planet and guarantee the quality of life. 

Sustainable entrepreneurism – The guarantee for our future
We are committed to use all our capacity in continuous development 
and improvement of our business and the supply of innovative and trus-
tful solutions, increasing continuously the value of our organization with 
social and environmental responsibility through the conscious use of 
natural resources.

1 Values
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Integrity, Ethics, and Transparency – We do what we say
Working ethically and in full is the basis of our business. We believe in 
principles of honesty, integrity, transparency, respect for people, institu-
tions, society, and the environment. 

Generating value – We think and act like owners 
We are committed to achieving, conquering, and keeping a leadership 
position in the market, maintaining high standards of competitiveness, 
in order to generate profi table and sustainable growth. We always think 
like owners of the company, working to continuously increase the value 
of our business, engendering value to the shareholders, collaborators, 
and society.

Innovation and creativity – It is in our DNA 
We believe that innovation is fundamental to the growth and continuity 
of our company. Daily hcallenging ourselves to act with continuous im-
provement and impelling new and promising ideas, applying the most 
modern technologies aiming to supply technological, safe, and high-
-quality solutions, for several markets.

1Values
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• Ethics Ethics is the human conduct ideal, it is an intrinsic part of the 
civilization development process, guiding each human being in their 
decisions regarding what is good and right for themselves and for their 
lives relating to the fellow-creatures, aiming the commonwealth.

• Personal and business ethics are inseparable. The adoption of ethical 
principles and conduct by the company refl ects its organizational iden-
tity and guides not only the content of decisions, what should be done, 
but also the process of making a decision, how it should be done. Althou-
gh each person has one's own standard of values, it must be compatib-
le with the company's values. This way the adoption of ethics and con-
duct principles is fundamental for the company and collaborators to act 
coherently and combined in the conduction of relations and business 
with the different groups of interest, guaranteeing common success.

•  Thermoval ethic and conduct code is a commitment of integrity that 
all professionals that are part of the company assume, to act ethically 
and carry out their rights, duties, responsibilities, norms, and law.

• The ethic and conduct code drives the directives of ethic conduct and 
establishes standards of how the company will establish the relation, 
providing confi dence and reducing the subjectivism of personal inter-
pretation about the ethical and moral principles with the diverse public 
of interest: shareholders, directors, collaborators, clients, suppliers, envi-
ronment and society in general, establishing conduct standards for the 
construction of a company that prizes for ethic, respect, honesty, and 
transparency. 

• The code of ethics and conduct must be carried out by all members of 
the institution regardless of the role or function within the company, as 

2 Ethic and conduct code goals 
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well as its suppliers. 

1 – Respect to Society, clients, 
workers, suppliers, and partners
To have ethical conduct and rela-
tionships based on reciprocal res-
pect, equality, and human values. To 
be responsible to offer our products 
and services with quality.

 2 – Transparency and integrity in acts and actions
 to respect honesty, transparency, and confi dentiality in business, acting 
with justice, lawfulness, and coherence in all actions, practices, and de-
cisions.

3 - Competence.
To work with professionalism, agility, effi ciency, to attend to our clients 
with ethics, attention, respect, and focus in solving problems, to equali-
ty in our processes, services, and products, generating sustainable and 
profi table growth. 
To protect the company resources against loss, damage, bad usage, or 
theft. To keep ourselves open to new ideas and changes, valuing shared 
knowledge, proactivity, creativity, innovation, simplicity, and fl exibility in 
the search for solutions. 

4 – Responsibility and respect to people and environment
To have social and business responsibility, to promote opportunity equa-
lity, to respect diversity, and professional development. To establish trus-
tful relations, to stimulate participation through communication and 
integration. To act with citizenship consciousness and responsibility in 
the promotion of commonwealth. To have environmental responsibili-
ty, being responsible for future generations, look for sustainable deve-
lopment, and promote environmental education and consciousness. To 
care for the recuperation and preservation of the fauna and fl ora and 
hydric resources. 

5 – Norms and regulations
To act in conformity to laws, norms, regulations, and internal procedures, 
respecting legislation.

3Commitments of the Ethics 
and conduct code
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• The corporative relations among collaborators of the company, with no 
distinguishment of role or function must be free of moral embarrass-
ment, offense, defamation, as well as intimidation, repression, economic, 
sexual or moral harassment, authority abuse and violence of any nature, 
that may happen not only in business but also socially, inside or outside 
of Thermoval’s facilities 

•  Thermoval values diversity in the work relations. Therefore, the same 
respectful, cordial, and fair treatment must be delivered to all collabora-
tors independently of the role or function occupied.
The company will seek constant dialog with the representative entities 
of workers, guaranteeing the right of collective negotiation and freedom 
of association.

• Thermoval does not admit discrimination or prejudice of any nature, 
them being of race, gender, age, religious beliefs, political conviction, 
nationality, marital status, sexual orientation, physic conditions, or any 
other form of discrimination, always keeping treatment equality. 

• Not to get involved in confl icting and/or rival activities with Thermoval’s 
business or interests. The collaborators that perform external activities 
must care not to generate confl ict regarding the interests of the com-
pany. 

4 Behavior and Relationship 
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• It is forbidden to commercialize products or services that go against 
the activities of the company by the collaborators. 

• The sale of products, goods, or services of any nature by collaborators 
or family members without specifi c authorization, is a forbidden activity 
inside the company facility. 

• The suppliers in an equivalent or similar situation, must receive the 
same treatment and opportunity, having a solid technical and professio-
nal foundation, in case of restriction. 

• The relationship between Thermoval and its suppliers is based on trust, 
mutual ethical behavior, expressed by the execution of the established 
contracts among the company and suppliers. 

• Loyal competition is a fundamental principle for the companies. And 
is totally supported by Thermoval. Therefore, requires total awareness 
and application of the antitrust and competitors law (Lei 12.529/11), which 
among other norms, forbids unloyalty commercial practices and market 
restrictions.

• All relationships must be free of furtherance, obligation, or personal 
commitment, fi ghting all forms of bribes and corruption. 
There aren’t restrictions for hiring suppliers, since they attend all neces-
sary requirements. In case of the kinship of the fi rst or second degree 
with collaborators of the company, it is needed authorization from the 
general board of directors to hire this supplier.

• The falsifi cation of pieces is taken as illegal conduct by Brazilian legisla-
tion, which may cause the application of civil and criminal penalties. This 
way, Thermoval follows all procedures and processes of regulation, from 
the acquisition until the manufacturing, avoiding the risk of introducing 
fake pieces or materials in its products. 

• Not to use, in any social environment, person, or tool of communication 
the brand Thermoval, in a way that may damage or put the image of the 
company at risk.

4Behavior and Relationship 
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• All collaborators assume the commitment with communication of in-
formation that may contribute to the work quality or information of ins-
titutional character of worker’s interest.

• Not to omit oneself in face of mistakes, negligence, illegal acts, or any 
other action that may threaten the good pace of the company’s activi-
ties 

• To exert functions and activities, ethically and transparently, guarantee 
the confi dentiality of strategic information of the company under one’s 
responsibility. Respect the confi dentiality and integrity of the company’s 
information, as well as collaborator’s information as pin number of per-
sonal usage. 

• The usage of communication tools such as e-mail, telephone, and cell-
phone for personal purposes is allowed only in case of emergency and 
must be considered exceptions. 

• It is forbidden any form of usage of obscene, pornographic, violent, ra-
cist, discriminatory, defamatory, or that suggest any disrespectful con-
tents in all tools of communications as the internet, instant messages, 
and social media. 

• Downloading software or any other kind of program in any hardware 
equipment of the company may only occur with authorization from the 
Information Technology department (TI). In specifi c situations, Thermo-
val may ask to breach the secrecy of personal information or monitor the 
use of the company's electronic systems. 

• Thermoval assumes as a 
commitment the disclosure 
of information for its clients, 
suppliers, partners, and colla-
borators, of its services, pro-
ducts, benefi ts, and actions 
that may daily affect the com-
pany.

5 Treatment of information and confidentiality 
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• Thermoval protects and respects intellectual property. Intellectual pro-
perty that results from the investment in research and development is 
of great value for us. 

We are totally aware that our intellectual property is a valuable good and 
an essential resource of management, that supports our commercial ac-
tivities and the trust of our clients, because of that, Thermoval follows 
procedures that guarantee the achievement of all rights of intellectual 
property needed, including patents, commercial rights, and commercial 
brands, used in the development of our business. Recognizing that the 
knowledge and know-how each collaborator gives us provides a base of 
competitivity for our commercial activities. We respect the intellectual 
property of thirds and use it only after obtaining secure rights to do so. 
• Thermoval adopts all necessary practices for the right treatment and 
protection of its partners, directors, collaborators and dependents, clients, 
third parties, and associates conforming to appliable legislation, speci-
fi cally the General Law of Personal Data Protection, Lei nº 13.709/2018 
(“LGPD”).

5Treatment of information and confidentiality 
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• There is no restriction for hiring relatives, since they are part of the re-
gular hiring process, attend all requirements for the position aimed and 
that the roles are carried out in different teams. In case of fi rst and se-
cond-degree kinship and the roles being performed in the same team, 
it is made necessary authorization from the board of general directors.

•  Thermoval will give collaborators equal opportunities for professional 
development as a way to qualify work and contribute to the process of 
professional ascension that is based on merit, competence, and perfor-
mance.

• The interest of a collaborator in taking part in an internal recruitment 
process, must be understood as a natural alternative for carrier evolu-
tion, not allowing any kind of retaliation. In order to participate, the colla-
borator must go through the whole recruitment process and attend to 
all requirements of the aimed position and function. 

6 People
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• None of the collaborators can exert external activities that may inter-
fere with their responsibility towards the company, generate risks to its 
reputation, or represent any form of confl ict of interest. It is not autho-
rized for impartial decisions to be taken, under the infl uence of kinship, 
friendship, personal preference, or even activities that may confl ict or 
damage the company’s activities.  

• Eventual mistakes committed by collaborators must be pointed out by 
the leadership through feedback. 

• To effi ciently perform attributions and functions focused on solving 
problems and committed to the quality of services delivered. 

• In all situations that relate to work environment, to dress properly, wi-
thout excess 

• It is forbidden the ingestion or commercialization of alcoholic drinks or 
any other illegal substance during working hours or in the company’s 
facility.

• To stimulate proactivity, creativity, and teamwork 

• Guns of any kind are not allowed in the company's facilities, except for 
expressly authorized professionals

6People
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• All collaborators must take care of equipment, vehicles, and installa-
tions of the company, as well as maintain their working station and all 
common working environment clean and organized.

• The usage of goods, equipment, and installation of the company must 
be practiced in order to preserve workers, and not go against intern 

7 Work environment
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orientation or harm interests of work or company

• Negotiation with associations and union of a class must be taken with 
formally authorized people.  

• It is free to take part in professional associations or unions, as in the ter-
ms of the law. It is not allowed, within the work environment, activities re-
lated to politics, religion, or class association, as well as an advertisement 
in the installations, vehicles, and company press. It is forbidden to dis-
close information that may expose the company's image, in any means 
of communication as social media. Shouldn't false, calumnious, or bad 

intentional declarations be made, regarding the company, coworkers, 
business, partners, suppliers, or clients.

•  Thermoval guarantees that the salaries are suitable to the minimum 
law standards or industry, that are paid in agreement to the applicable 
laws, and that the composition of salary and benefi ts is clear, regularly 
detailed for each collaborator. 

• Thermoval does not tolerate, permit, agree, or do business that involves 
forced working force, children and adolescent sexual abuse, or human 
traffi c in any process related to its companies’ activities or its chain of 
value. In all situations involving business conducted by Thermoval, cor-
porative actions, wherever it may occur, must follow the suitable legal 
requirements and respect internationally recognized human rights

8Transparency, Integrity, and compliance 
with processes, norms, and legislation
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• It is the duty of each collaborator to know the norms, procedures, and 
directives linked to the activities under their responsibility and act with 
transparency, respect, and integrity. To meet all current laws, especially 
the ones related to the environment, children work and forced work abo-
lition and anti-corruption laws

• Hiring suppliers of necessary goods and services, for Thermoval’s acti-
vities must follow specifi c rules and procedures established by the com-
pany, in which the principles of economy, legality, impersonality, impar-
tiality, honesty, and morality are taken into consideration. 

• The responsible acquisition of raw material for the manufacturing 
process is of utmost importance for Thermoval, selecting the suppliers 
through specifi c requirements, auditions, and self-evaluation questiona-
ries, in order to always maintain the quality of its products and clients 
satisfaction. 

• To know and comply with what is disposed of by the law Lei 12.846/2013, 
anti-corruption, antibribery, under the civil and administrative accounta-
bility of legal person for the practice of actions against public administra-
tion. 

a) To authorize, ask for, receive or accept directly or indirectly, improper 
pecuniary value or promises of material advantage of any nature from 
the suppliers of goods or services

b) To offer, promise or give, directly or indirectly, any payment, donation, 
compensations, fi nancial or not fi nancial advantage or benefi ts of any 
kind, that may consist in illegal practice or corruption, may it be directly 
or indirectly.

c) To offer, promise, or give any material advantage. Any gift and/or cour-
tesy given or received must be modest, reasonable, proportional to the 
circumstances, appropriate to the commercial relationship, with no me-
aning of obtaining improper advantages, or any impropriety.

8 Transparency, Integrity, and compliance 
with processes, norms, and legislation
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• It is not allowed for Thermoval’s collaborators to ask for freebies, dona-
tions, and presents, regardless of their role or function.  

• Any freebie received by any department and or/ collaborator, with no 
distinguishment of role or function, must be handed to the ethics com-
mittee, for the right destination for collaborators. 

• To apply the anti-corruption and antibribery policy practice into all rela-
tions of Thermoval’s company,  it being public or private.

• It is forbidden to use resources of the company to ask for donations on 
behalf of it. All donation requirements of assistance institutions and non-
-profi table organizations must be previously authorized by the General 
board of directors and must meet the suitable laws and regulations.

• Directors, Managers, and coordinators must exert their function based 
on attending to the normative instructions of the organization, assuming 
as their duty to communicate them to collaborators, caring for them to 
take knowledge and conduct their work in conformity.  

• All fi nancial and commercial transactions are promptly and correctly 
registered by the company. Our collaborators must not make unusual 
fi nancial arrangements with clients or suppliers, as well as over or un-
der-invoicing. All contracts must be written precisely, with no space for 
misconceptions and preferentially with assistance from the company's 
legal department.

• Thermoval and its collaborators act in order not to violate or help violate 
economic sanctions or laws and regulations of exportation that apply. 
Thermoval observes and respects the laws obeying the restrictions to ex-
portation or reimportation of goods, software, services, and technology, 
as well as restrictions that apply to commerce involving certain coun-
tries, regions, companies, entities, or individuals.

8Transparency, Integrity, and compliance 
with processes, norms, and legislation
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• All collaborators must be familiar with practices, procedures, and poli-
cies of health, safety, and environment, and strictly comply with them.

• everyone must contribute in the best possible way with actions towards 
environmental preservation and sustainable bases.

• All collaborators, within their work environment, must be involved in 
seeking a waste reduction. Since paper consumption reduction until the 
improvement in production processes that provide better energy and 
hydric effi ciency that generate less pollution, contamination, using less 
natural resources. 

•  The company and its collaborator are responsible for the health and 
safety of the people that work for the organization, through responsible 
attitudes in compliance to laws and internal norms related to work heal-
th and safety, in order to preserve the collaborators in a healthy environ-
ment and with life quality at work. 

• It is expected that everyone observes the work environment, identifying 
situations of risk, and in case of any evidence, the leaders and involved 
personnel must be warned.

• It is the collaborator's responsibility to use 
the protection equipment as oriented by 
the workplace safety technician. 

•  It is forbidden dangerous or unhealthy 
work for people under 18 or any kind of 
work for people under 16, except as a you-
ng apprentice, starting from 14 years old, as 
well as forced or slave work.

• All collaborators that use vehicles of the 

9 Environment, Safety, and health 
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company must respect the maximum speed of streets and highways 
and the traffi c laws. Respect to laws is fundamental and using common 
sense is primordial for having safe traffi c avoiding accidents

• The use of the company’s vehicles is exclusive for collaborators in ac-
tivities related to the company. Using the vehicle to transport any per-
son that is not a collaborator is allowed only with previous authorizations 
from the general board of directors. 

• Giving a ride to people that are on public streets or highways is expressly 
forbidden.  
•  The private use of the vehicles is allowed only with previous authoriza-
tions from the general board of directors. It is the exclusive responsibility 
of the collaborator any damage and/or accident caused during private 
use of the company's car

9Environment, Safety, and health 
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10 Ethics committee

• The new business context that is based on the idea of sustainable de-
velopment has shown another way for Thermoval to do business: a way 
that considers not only economic viability, but also respect to society and 
the environment. This vision has contributed to expanding the percep-
tion of Thermoval’s existence reason. Beyond the commitment of ma-
nufacturing and supplying technological products and solutions that 
excel the clients' expectations and generate value to all publics we rela-
te, Thermoval has assumed the task of achieving this goal adding to its 
social business responsibility, sponsoring a model of social responsibility 
that counts on the effective participation of the group of collaborators, 
clients, suppliers, and partners in its construction.  The social responsibi-
lity police structured on its Ethics and conduct code will offer aids and 
orientation so actions in a course may be implemented in the context of 
sustainability and ethical conduct 

• The ethics committee is responsible for ensuring the implementation 
and caring for the utilization, dissemination, and application of the code. 
• It is the duty of all to seek orientation regarding integrity matters and in-
form any potential or real noncompliance to this code to the committee, 
which must fi nd out the truth about all reported noncompliance, with 
impartiality and confi dentiality.

Accusations, complaints, and doubts must 
be directed to the channel: ouvidoria@ther-
moval.com.br, being named or anonymous, 
reported presential, by letter or e-mail, pro-

perly instructed of proves.
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•  the subject that reports noncompliance must provide information or in 
another way help the investigation, will have one's anonymity guarante-
ed if this is the preference and will be protected from any retaliation

•  the company will apply disciplinary actions that may suit the nature 
and circumstances of each violation of the code. 

• in case the investigation is related to a member of the ethics commit-
tee, the one must be held apart or substituted. If the Administration cou-
nsel at the end deliberates the penalty does not apply, the member held 
apart will be reconducted to one's role in the committee. 

• The committee, whenever possible, will disclose its actions and will in-
form the squealer of the results of the investigations. 

• This way the company guarantees an institutional and corporative di-
rection that contemplates the diversity present in the company, consi-
dering geographical, cultural, and social aspects and the fortifi cation of 
trust and the guarantee of transparency in its actions, establishing a vi-
sion of transversality of social responsibility within the values chain.  

10Ethics committee
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